
 

Perceived effectiveness
(M: 5.48, SD: 1.28)

Perceived cost-effectiveness
(M: 4.32, SD: 1.79)

Sufficient personalisation
(M: 5.75, SD: 1.36)

Low-attendance
(M: 3.16, SD: 1.56)

Intentions to recommend
local services

(M: 4.26, SD: 2.19)
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