Additional file 4. Saturation assessment of inductive thematic analysis

Data Collection Event

FG1 FG2 FG3 FG4 IN1 IN2 IN3 IN4 IN5 IN6 IN7 IN8 IN9 | IN10 | IN11 | IN12 | IN13 | IN14 | IN15 | IN16
New Codes 39 | 6 | 12| 5 o | 2 0 1 ol ol o] o] o] o]l o o | o o | ol o
Base Codes 62
Run length =2
New Codes in Run 2 2 1 1 0 0 0 0 0 0 0 0 0 0 0
Saturation Ratio* (%) 3.23 | 3.23 | 1.61 | 1.61 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00
Run length =3
New Codes in Run 2 3 1 1 0 0 0 0 0 0 0 0 0 0
Saturation Ratio* (%) 3.23 | 484 | 161 | 1.61 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00

Notes. FG = Focus Group. IN = Interview. *Saturation Ratio = number of new codes in run divided by the number of base codes.
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